Course Syllabus Form 
	Basic data for the course

	Academic unit:  
	Faculty of Economy

	Course name:
	Entrepreneurship

	Degree:
	Master

	Course status:
	Obligatory

	Year of studies:
	I

	Number of hours per week:
	2

	ECTS:
	8

	Time / location:
	Faculty of Economy

	Course professor:
	Dr. Besnik A. Krasniqi

	Contact details: 
	besnik.krasniqi@uni-pr.edu 

	

	Course description:
	This course presents an overview of entrepreneurship as a process and as a management style. It examines the challenges and issues that independent entrepreneurs and entrepreneurial managers face both from a theoretical and practical perspective. The course initially examines the factors that influence and support entrepreneurial activity and entrepreneurial and innovative behaviors and initiatives.
It examines the entrepreneurship process with a particular focus on recognizing and developing the opportunities and critical factors that interact and cooperate during this process. Further, it represents a framework through which new enterprises and growth firms can create organizational systems, structures and entrepreneurial culture to act both nationally and internationally.

Private sources of capital financing and support for entrepreneurial enterprises such as business angels and entrepreneurial capitalists have been researched. In addition, a review of other support mechanisms such as industrial/scientific parks and business incubators will also be discussed.


	Course goals:
	The goals of this course are to:

· Understand and explain the concepts of entrepreneurship, enterprise and new business ventures.

· Help in developing a thinking framework as it provides a scheme for clarifying factors and issues that are critical to a business opportunity situation, help to show the decisions and actions that may be relevant to it and identify the elements necessary to be able to utilize its potential.

· Understand the key elements in creating and promoting a sustainable, innovative organizational environment in order to compete better in a rapidly changing environment both in the local and international context.



	Expected learning outcomes:
	By the end of the course the student will be able to:
• Critically assesses the theoretical (economic) role of entrepreneurs in a liberal market economy.

• Identify and evaluate the factors that affect entrepreneurial activity and behavior

• Identify and evaluate a number of types and models of enterprises and innovation

• Understand and appreciate the role and use of innovation and creativity in creating and supporting entrepreneurial actions and behaviors

• Assesses the challenges that an entrepreneur faces in the planning and launch phases of a new venture, but also at later stages of growth

• Critically evaluate entrepreneurial settings and innovative and entrepreneurial behaviors through exposure to current business situations and experiences through case studies and real life examples

• Demonstrate research and analytical skills in assessing entrepreneurial opportunities and practices

• Assesses various factors and inputs that affect the business creation process

• Demonstrate critical skills in current entrepreneurship research, including assessing gaps in existing knowledge.

• Conduct a feasibility analysis for an initial enterprise


	Contribution to student load (which should correspond to student learning outcomes)

	Activity
	Hours
	 Days/week
	Total

	Lectures
	2
	15
	30

	Theoretical / laboratory exercises
	1
	15
	15

	Practical work
	2
	1
	2

	Contacts with the professor / consultations
	1
	15
	15

	Field exercises
	 
	 
	0

	Midterms, seminars 
	2
	2
	4

	Homework 
	2
	15
	30

	Student study time (in library or at home)
	2
	15
	30

	Final preparation for exam
	18
	2
	36

	Time spent on assessment (tests, quiz, final exam)
	4
	2
	8

	Projects, presentations, etc.
	2
	15
	30

	Total

	 
	 
	200

	

	Teaching methodology:  
	This course will be based on interactive lectures and group work of students. Each lecture will introduce key concepts and techniques. The development of learning outcomes is promoted through a variety of teaching and learning methods. Indeed, it is a mix of interactive teaching and learning. A series of 15-week 2-hour lecture series (including consolidation and review weeks) will be developed. In each lecture, a specific issue will be analyzed and discussed.
A series of workshops will be held, usually in the second lecture. During these sessions, students will have the opportunity to gain more insight into relative issues through individual presentations and group discussions. Group discussions will help students demonstrate critical knowledge and thought of relevant aspects. One or more theoretical sessions will be based on video presentations that will be followed by the discussion of the analytical groups. Case studies will be analyzed and discussed through the contribution of theoretical lectures.
This method will help students develop their critical thinking, as well as a specific awareness and understanding of specific issues. Guest speakers from the industry will be invited and will present the practical aspects of a specific topic of the curriculum.


	Methods of assessment:
	Assessment of acquired knowledge and skills is done

through attendance, activity, midterms,

seminar paper and exam..

	Literature

	Main Literature:  
	· Barringer, B. and Ireland, R. (2010) Entrepreneurship: Successfully Launching New Ventures, 3rd   
       edition, Prentice Hall.

· David Stokes & Nick Wilson: Small Business Management and Entrepreneurship, 6th edition, 2017,
· Carter, S. and Jones-Evans, D. (2000) Enterprise and Small Business. Principles, Practice and Policy. Pearson Education, England.

· Chell, E. (2001) Entrepreneurship: Globalisation, Innovation and Development. Thompson Learning, London
· Deakins, D. and Freel, M. (2006) Entrepreneurship and Small Firm. 4th edition, McGraw-Hill, England

· Isaksen, S. and Tidd, J. (2006) Meeting the Innovation Challenge: Leadership for Transformation and Growth. John Wiley& Sons, England
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	· Krasniqi, B. A. (2012). Entrepreneurship and small business development in Kosova. Nova Science Publishers.
· Bolton, B. and Thompson, J. (2000) Entrepreneurs: talent, temperament, technique. Oxford: Butterworth-Heinemann.
· Bridge, Simon et al (2003) Understanding enterprise, entrepreneurship, and small business. 2nd edition, Palgrave Macmillan, New York
· Drucker, P. (1985) Innovation & Entrepreneurship: Practice and Principles. Harper & Row Publishers, U.S.A
· Hisrich, R.D and Peters, M.P. (2005) Entrepreneurship, 6th edition, New York: Irwin/ McGraw- Hill.   

· Kaplan, M. J. (2003) Patterns of Entrepreneurship. International edition, John Wiley and Sons

· Miles, R. Miles, G. and Snow, C. (2005) Collaborative Entrepreneurship: How Communities of Networked Firms Use Continuous Innovation to Create Economic Wealth, Stanford University Press. 



	The detailed course plan:

	Week
	Topic

	First week:
	Presentation, Introduction of the course. Entrepreneurship in a Global Context

	Second week:
	Entrepreneurship and the Entrepreneur

	Third week:
	Entrepreneurship Theories

	Fourth week:
	Self-employment, small business, economic development

	Fifth week:
	Entrepreneurship Process: Knowing Opportunities, Theoretical and Practical Framework

	Sixth week:
	Opportunity Assessment, Concept Formulation and Feasibility Analysis

	Seventh week:  
	Creativity at Work: The Role of Creativity in Entrepreneurship, Corporate Entrepreneurship

	Eighth week:  
	Sources of Equity Financing: Formal and Informal Financing

	Ninth week:  
	Growth and development of entrepreneurial firms

	Tenth week:
	Entrepreneurial strategies

	Eleventh week:
	Internationalization of Small Firms

	Twelfth week:
	Guest Entrepreneur

	Thirteenth week:
	Emerging Topics in Entrepreneurship: Ethnicity, Gender, Migrant Entrepreneurs, Part-time Entrepreneurship, Parallel Entrepreneurs and Serial.

	Fourteenth week:
	Promotion of Entrepreneurship and Innovation Support Policies, Technological Parks and Business Incubators

	Fifteenth week:
	Presentation of student projects


	Academic Policies and Rules of Conduct:

	Above all, the student should be aware of and respect the institution and scholar rules; Must follow the schedule of lectures, exercises and be attentive to the lesson; The student is obliged to possess and provide the student id/index during tests and exams.  During the preparation of seminar papers, the student must adhere to the instructions given by the professor for the research and technical accomplishment of the work. Students are encouraged to always seek adittional explanations during lectures. The teacher will be available for additional clarifications and student consultations.
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