SYLLABUS FOR THE COURSE: MNCs AND THE GLOBAL ECONOMY – MASTER LEVEL

	Basic data for the course

	Academic unit: 
	Faculty of economics

	Title of the course:
	MNCs and the Global Economy

	Level:
	Master

	Status of the course:
	Elective 

	Year of studies:
	Year I, Semester II

	Number of hours per week:
	2+0

	ECTS credits:
	4

	Tutor:
	Myrvete Badivuku

	Tutor’s contact details: 
	myrvete.badivuku@uni-pr.edu

	

	Content of the course
	This course provides a broad survey of multinational enterprises in the 21st century. It looks into a broad set of issues, including the MNCs in the current environment, their expansion strategies and organisation, impact on the economy, and policies to attract them.  

	Course’s objectives:
	The primary objective of the subject is to supply students with the necessary knowledge and skills to understand the role of MNCs in the global economy. 

	The expected outcomes:
	With the completion of the subject students should be able to understand clearly:
· The role of MNCs in the global economy

· Theories of FDI

· Organisation and expansion strategies of MNCs

· Impact of MNCs in the economy

· Government and MNCs

	

	The students’ workload (hours per semester, ECTS)



	Activity
	Weeks
	Hours
	Total

	Lectures
	15
	2
	30

	Seminars (theoretical and practical)
	
	
	

	Case studies
	
	
	

	Direct contact with tutor
	3
	1
	3

	Field research
	
	
	

	Colloquiums
	2
	1
	2

	Homework
	5
	1
	5

	Individual study (at library or at home)
	3
	15
	45

	Final preparation for the exam
	3
	5
	15

	Evaluation
	
	
	

	Projects, presentation etc. 
	 
	
	

	Total
	
	
	100

	

	Teaching methods:
	At the beginning students are informed in detail about the subject, including the responsibilities of both students and the professor. 

Students are encouraged to participate actively in lectures by discussing the topics and issues at hand. Students are encouraged also to conduct independent work.

	Evaluation methods:
	Students will be evaluated based on their active and consistent class participation. In addition, students will be evaluated based on resolving problem sets, paper or material presentation, and mid-term exam.

	Literature 

	Basic literature:  
	Dunning, J. and Lundan, S. M. (2008). Multinational Enterprises and the Global Economy. Northampton: Edward Elgar Publishing

	Additional literature: 
	Caves, R. (2007). Multinational Enterprise and Economic Analysis. Cambridge: Cambridge University Press

Navaretti, B. and Venables, A. (2004). Multinational Firms in the World Economy. Princeton: Princeton University Press

Other readings provided by the course tutor. 

	The detailed plan of work: 

	Week
	Topic

	Week 1
	MNCs and globalisation of the world economy 

	Week 2
	MNCs as an economic organisation 

	Week 3
	Theories of FDI 

	Week 4
	MNCs and the modes of international expansion

	Week 5
	The international production: MNCs and GVCs

	Week 6
	MNCs and international trade

	Week 7
	Entry and expansion strategies of MNCs

	Week 8
	Organisation of MNC activity

	Week 9
	The impact of MNC activity: growth and development 

	Week 10
	The impact of MNC activity: innovation and spillovers

	Week 11
	Government policy and MNCs

	Week 12
	MNCs in developing and transition countries

	Academic policies and code of conduct:

	Students are expected to participate actively in lectures and tutorials. Final mark will significantly depend on the active participation of students.
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