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	Teachin plan and program (SYLLABUS)

	 

	Institution:
	Faculty of Economics of the University of Prishtina

	Subject :
	Busines Ethics 

	
	

	Cycle
	Bachelor

	Status of teaching subject
	Elective 

	Year of study
	III

	Number of ECTS
	6

	Department 
	 

	
	Management $ Marketing 

	Academic year
	2019

	Lecturer
	Name of the proffesor:
	Prof. Dr. Ymer Havolli

	
	Office :
	Fakulteti Ekonomik, flour VI-number 66

	
	Orari për këshilla për studentë:
	Monday, Tusday  , thirsday    11:30-13:30

	
	Telefon:
	+383(0)49/400-102

	
	E-mail 
	ymer.havolli@uni-pr.edu 

	Teaching methodology:
	Lectures, exercises, interactive discussions, essays, presentations, and case studies.

	Level:
	 Bachelor      □    

	
	

	Student load (number of hours per semester, ECTS)

	Aktivity
	Number of teaching hours
	Weeks 
	Total 

	Lectures 
	2
	13
	26

	Exercises
	1
	15
	15

	Tests
	2
	2
	4

	Development of seminar work
	4
	3
	12

	Independent student work (in library, home)
	 
	 
	95

	Final
	3
	1
	3

	Total
	 
	 
	150


	1. Course Description
	This course introduces Business ethics as the modern managerial approach to ethical questions in business environment. It gives not only understanding of main theoretical concepts, but also developing skills of identification, analysis and permission of ethical dilemmas on a workplace and managing ethics in organizations. This course includes three part. The first part, which is called Universal ethics, takes into account the nature and essence of ethics, problems and possibilities of individual ethical and moral behavior formation. In the second part, named Applied Ethics, - questions and problems of ethical decision-making in the company are considered. Moreover, the third part concerns CSR, its contribution to strategic advantages of the company and its integration into business process. The international and Russian experience in educational methodical materials is balanced so that students could gain an impression about features of national ethical context, and also that in fact ethical principles have no nationality as in their basis the human values are put. This course is an important contribution to increasing standards of business as listeners are future executives of manufactures and NGOs.

	2. Course Goals
	The course aims to acquaint participants with the basic concepts and standards of Business Ethics and Corporate Social Responsibility (CSR), and to develop their skills in identification, analyses and permission of ethical dilemmas on workplace.



	3. Learning Outcomes 
	After taking the course of Business Ethics students should know: - reasons of emergence of Business Ethics and CSR concepts and the main stages of their genesis; - algorithms of ethical dilemmas solution; - problems, opportunities and methods of formation of ethical and morality behavior of personnel; - possibilities of regulation of ethical violations and counteraction of corruption in the organization; - CSR international standards; - how to coordinate policy of CSR to abilities and the purposes of development of the organization, which competitive advantages of SCR are got by the company; 2 - how to realize CSR policy at all hierarchical levels in the organization; - how the management of the company can stimulate successful interaction with shareholders and stakeholders; - how the policy of CSR influences the current and future practice of state regulation. be able to: - to understand main types of ethical violations and consequence of their influence on business practice, economy and society in general; - to prove criteria of employees' ethical behavior in decision making in conflict situations (cases of business ethics commissions); - to use decision-making models in ethical dilemmas situation on workplace; - to classify and define stakeholders interests in social, marketing problems of the company taking into account the ethical dilemmas of business; - to prove need of practical realization of initiatives of CSR.

	4. Metodology
	Lënda do të zhvillohet në dy orë ligjerata në javë dhe një orë ushtrime. Gjatë ligjeratave do të shtjellohet materiali mësimor dhe do të kërkohet diskutim interaktiv.

Gjatë ushtrimeve, materiali i shtjelluar në ligjerata do të do rishikohet nga pikëpamja praktike. Do të shyrtohen raste të ndryshme studimore, çështje aktuale nga fusha e Etikës në Biznes dhe do të organizohen biseda grupore.



	5. Literatura
	Literatura bazë:

1. Dr. Ymer Havolli ‘ Etika e biznesit, dispensë- 2006, 

2. Zabihollah Rezaee; Corporat Governance and ethics

3. Kevin Gibson; Etika dhe Biznesi- perkthim 
4. Hysen Çela, Etika dhe Biznesi , Tiranë. 



	6. Evaluation methodology:


	• Active class participation, 10% of final notes.

• Development and presentation of seminar paper, 10% of final notes.

during the semester, two exams will be organized in week 7 and

the second exam in week 14.

• These two exams in the middle and the end of the  semester will cover 80% of the final mark, plus 20% of the activity.

The first semester exam (will be organized week 7) includes half of the material of this syllabus.

The second exam at the end of the semester (14th week) includes the other part of the material of this syllabus

 

The right in these exam have, the students who have attended the lectures are entitled.

Meanwhile, students who for various reasons have not been regular are subject to the final exam.

The student who has given the first collision has the right to be subjected to the second collision. If you do not pass the first exam, the student will undergo the final exam.


Teachin plan and program

	1
	An Overview of Ethics in Business What is Business Ethics; Literature; Kevin Gibson, Business Ethics; Hysni Çela Ethics and Business, pages 32-36

	2
	Ethics and Determination of Ethical Values ​​Literature: LiteratureKevin Gibson, Hysni Çela Ethics and Business, Authorized Lectures; Ymer Havolli

	3
	Social Responsibility of the EnterpriseLiterature: LiteratureKevin Gibson, Dr. Hysni Çela Ethics and Business, Authorized Lectures; Ymer Havolli

	4
	Conflicts in businessLiterature: LiteratureKevin Gibson, Dr. Hysni Çela Ethics and Business, Authorized Lectures; Ymer Havolli

	5
	PARTICIPANTS IN BUSINESS FUNCTION AND ETHICAL ISSUES Literature: Dr. Hysni Çela Ethics and Business, Authorized Lectures; Ymer Havolli

	6
	RESPECT, RESPONSIBILITY AND RESULTS Dr. Dr. Hysni Çela Ethics and Business, Authorized Lectures; Ymer Havolli

	7
	BUSINESS AND PROFIT Literature: Dr. Hysni Çela Ethics and Business

	8
	first midterm exam

	9
	First Intermediate Evaluation (First Colloquium)

	10
	Culture and corporate values; Zabihollah Rezaee; Corporat Governance and ethics

	11
	Ethical treatment of your company Ethical treatment of your customers, your suppliers Dr. Hysni Çela Ethics and Business; Authorized lectures; Ymer Havolli

	12
	transparency; Dr Dr. Hysni Çela Ethics and Business; Authorized lectures; Ymer Havolli

	13
	CORRUPTION AND ITS ORIGIN; Dr Dr. Hysni Çela Ethics and Business; Authorized lectures; Ymer Havolli

	14
	second midterm exam

	15
	ETHICAL DECISION-MAKING IN BUSINESS; Dr. Hysni Çela Ethics and Business; Authorized lectures; Ymer Havolli

	Posting of Grades:
	All student grades will be posted on the SEMS and students should monitor their grading status through this tool. Grades for all assignments will be posted no later than 10 days after the assignment..

	Changes to Syllabus:
	This syllabus serves as an instructional and study planning document. Although every effort will be made to maintain the schedule and activities presented herein, it may become necessary during the course of the semester to make changes to the syllabus. In such events, changes will be announced via the course web site and Instructor announcements. The new date will be published in the revised version of the Syllabus.
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Dr.Ymer Havolli

