SYLLABUS: Behavioral Finances
	Basic course data

	Academic unit:
	Economy Faculty

	Title of the course:
	Behavioral Finances

	Level:
	BA

	Course Status:
	Elective

	Year of study:
	3rd year, 5th semester

	Number of hours per week:
	2+1

	Value on credit – ECTS:
	4 ECTS

	Time/location:
	Class/

	Subject lecturer:
	Arbana Sahiti

	Contact Details:
	arbana.sahiti@uni-pr.edu

	

	Description of the subject
	Behavioral finance is the application of psychology to financial behavior. We will explore various behavioral frames, biases and heuristics and examine their implications on the aggregate market, individual investors, cross-section of average returns and corporate decision makings in a world of limited arbitrage. Behavioral finance introduces the theories developed by research into cognitive biases, individual emotion and others psychological effects of decision making. It explores the applications of these these theories in fnance, investment, and management 
and suggests approaches through which the models can be put to effective use. Traditional (or standard) finance builds its theories on the presumption that everyone is rational. However, it’s clear that in real life many are not.  An accumulating body of research challenges this Fundamental presumption, suggesting instead that decisions are motivated by a complex array of non-rational psychological factors. this course will explore decision making in the real world. 



	Objectives of the course:
	· The purpose of this course is to understand and apply key concepts, research tools, and behavioral methodologies that help in detecting prejudices, behavior in decision-making processes at individual market, corporate level by:

· Presenting key results in the area of behavioral financing and focus on financial market processes including market abnormalities.

· Explore corporate behavioral development taking into account financial, investment and dividend policy decisions and contrasts with traditional approaches and behavior.

· Understand deeply corporate ethics, agency accounting and loyalty issues as key determinants in the corporate decision-making process


	Expected learning outcomes:
	upon successful completion of the retuirements for this course, students will be able to:

· Students will be able to understand, analysse and communicate the theories, modelsand aspects of behavioral fnance.

· Students will be able to demonstrate effective decision making using andcollaboration skills needed to make business-critical decisions, accomplish functional,organizational and proffessional goals.
· Students will be able to demonstrate written and oral communication and information literacy competencies that support the effectiveness of strategic planning, marketingand operational activities.

· Students will be able to evaluate and apply the effective use of technology to optimize business performance.

· Students will develop comprehensive solutions to business problems by synthesizingand evaluating information using qualitative and quantitative methods of reasoningand analysis.

	

	Contribution to student load (which should correspond to student learning outcomes)

	Activity
	Hour
	Day / week
	Total

	Lectures
	2
	15
	30

	Theoretical / laboratory exercises
	1
	15
	15

	Practical work
	
	-
	-

	Contacts with the teacher / consultants
	1
	5
	5

	Field exercises
	-
	-
	-

	Test, seminars
	-
	-
	-

	Homework
	1
	15
	15

	Student study time (in library or at home)
	
	
	20

	Final exam preparation
	
	
	

	Time spent on assessment (tests, quiz, final exam)
	
	
	5

	Projects, presentations, etc.
	
	
	10

	Total
	
	
	
100


	

	Teaching methodology:  
	Lectures, classroom exercises using different materials, group work of 2-3 students in a project (independent work), individual homework.


	Methods of assessment:
	The passing rate of the course is 51%.

Student attendance 5%;

Individual assignments performed in class 10%;

Homework performed at home 10%;

Test evaluation; 75%

Final Exam 100%.

	Literature

	Basic Literature:
	Adam Szyszka,  Behavioral Finance and Capital Markets: How Psychology Influences Investors and Corporations, United , PALGRAVE MACMILLAN, 2013


	Additional literature:
	Richard H. Thaler, Advances in Behavioral Finance, Russell Sage Foundation, New Yourk, 2005

Edwin Burton, Sunit N. Shah, Behavioral Finance: Understanding the Social, Cognitive, and Economic Debates, Wiley , New Jersey, 2013



	The designed learning plan:


	Week
	Lectures

	First Week:
	Behavioral Approach versus Neoclassical Finance

	Second Week:
	Psychological Aspects of Decision Making

	Third week:
	Investor Behavior

	Fourth Week:
	Asset-Pricing Anomalies and Investment Strategies

	Fifth week:
	Aggregate Market Behavior

	Week Six:
	Market-wide Consequences of Behavioral Biases

	Week Seven:
	Behavioral Insights into Financial Crisis

	Eighth week:
	First Evolution Test

	Ninth week:
	Behavioral Corporate Finance

	Tenth Week:
	Rational Corporations in Irrational Markets

	Eleventh Week:
	Managerial Biases in Corporate Policy

	Twelfth Week:
	Managerial Practice

	Thirteenth Week:
	Heuristics and Biases among Corporate Mana

	Fourteenth Week:
	The Forerunners to Behavioral Finance

	Fifteen week:
	Second Evolution Test 


	Academic Policies and Rules of Conduct:

	Means used during class hours should be cleaned and stored at the end of the classroom. Mobile / smart phones and other electronic devices (eg iPods) should be switched off (or switched off) and not exposed during class hours. Laptops and tablet computers are allowed to be used only in silence; Other activities such as checking your personal e-mail or browsing web pages are prohibited
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