SYLLABUS for the course 
	Basic data for the course

	Academic unit: 
	Faculty of Economy

	Title of the course:
	Entrepreneurship and SME management

	Level:
	Bachelor

	Status of the course:
	Mandatory

	Year of studies:
	2

	Number of hours per week:
	2+1 

	ECTS credits:
	4

	Time/location:
	To be decided by the Dean

	Tutor:
	Prof. Asoc. Dr.Safet Merovci

	Tutor’s contact details: 
	safet.merovci@uni-pr.edu

	

	Content of the course
	The main focus of this course is on entrepreneurs and entrepreneurial firms and providing with theoretical and practical knowledge on how to manage small entrepreneurial firms aiming growth. Entrepreneurship, small business sector and the national economy (national) - Global Entrepreneurship[ Monitor discussion; the economics of small firms; Small business entrepreneurs and managers; opportunity, innovation and entrepreneurship; technological entrepreneurship; family business; strategies for success; life cycles and portfolio; SME financing; business plan; human capital, marketing strategies for SMEs; business exit strategies; social entrepreneurship; institutions and entrepreneurship (entrepreneurship development in Kosovo); public policy and development tools for SMEs, entrepreneurship and the development of SMEs in Kosovo (the role of government and non-governmental organizations, business associations). 

	Course’s objectives:
	The main purpose of this module is for students to understand the theoretical and practical foundations on small business sector with emphasis on distinctive features of entrepreneurial firms. The focus of the course will be entrepreneurial strategies and their interrelationship with the environment in which the company interacts. In this context, global and institutional environment and SMEs will be discussed. Students will be able to understand the attributes of the sector and withthe knowledge gained they will be able to manage successful small businesses, or even to apply this knowledge as consultants as well as the promotion of this sector in economic policy level.

	The expected outcomes:
	 In this course, the student will obtain a complete vision of the process of analysis, formulation and implementation of corporate and Business unit strategies that allow the firm to gain competitive advantage. The student will acquire an understanding of the basic concepts of strategic management, and an understanding and use of tools and methods utilized for external and internal analysis. The student will be exposed to the generic business strategies used by firms.

	

	The students’ workload (hours per semester, ECTS)

	Activity
	Hours
	Day/Week
	Total

	Lectures
	2
	15
	30

	Seminars (theoretical and practical)
	1
	15
	15

	Case studies
	-
	-
	-

	Direct contact with tutor
	1
	5
	5

	Field research
	-
	-
	-

	Colloquiums
	-
	-
	-

	Homework
	1
	15
	15

	Individual study (at library or at home)
	1
	15
	15

	Final preparation for the exam
	2
	5
	10

	Evaluation
	2
	2
	4

	Projects, presentation etc. 
	3
	2
	6

	Total
	
	
	100

	

	Teaching methods:  
	This module will be based on interactive lectures and group discussions. Students for each lecture will be given the questions prior to the lecture, discussion and list of chapters and articles for reading. Students are required to correspond to these questions with essays based on the literature suggested, and submit them to the professor who will ultimately conduct an individual assessment (student portfolio), scores from the portfolio will be incorporated in determining the final grade. 

	Assessment methods:
	The exam consists of a concrete work student worked on in the classroom by the end of the semester. The exam contains questions in essay form. For regular students during the academic year the assessment will be organized through two tests totaling 80% of the final grade. Written essays will be counted 20% of the grade. The final assessment will depend on the average of all activities: tests and portfolios of student contributions. 

	

	Literature 

	Basic literature:  
	1. Stokes & Wilson: Small Business Management and Entrepreneurship, 6th edition, 2010, 

	Additional literature:  
	1. Justin Longenecker, Carlos Moore, J. William Petty, Leslie Palich: Small Business Management - An Entrepreneurial Emphasis, 14th Edition, 2007 

2. Mathias Fink & Sascha Kraus: The management of Small and Medium Enterprises, Routledge Studies in Small Business 2009 

3. Krasniqi, B. (2012) Entrepreneurship and Small Business Development in Kosovo, New York: Nova Science Publishers, MTI (2012) Strategy for SME Development in Kosovo 

4. Global Entrepreneurship Monitor (2013) 

5. Doing Business 2014  

	

	The detailed plan of work:  

	Week
	Topic 

	Wee 1
	Small Business Entrepreneurs and Managers

	Wee 2
	Opportunity, Innovation and Entrepreneurship

	Wee 3
	Ndërmarrësia teknologjike


	Wee 4
	Family business



	Wee 5
	Case study



	Wee 6
	Strategies for Success



	Wee 7
	Life Cycles and Portfolios



	Wee 8
	Financing of SMEs



	Wee 9
	Case study



	Wee 10
	Business Plan



	Wee 11
	Marketing Strategies for SMEs



	Wee 12
	Human resource management



	Wee 13
	Output



	Wee 14
	Life Cycles and Portfolios



	Wee 15
	evaluation

	

	Academic policies and code of conduct:

	Students are expected to participate in lectures, seminars and group discussions. Tutor is available for individual consultations as well. Students are required to read the literature before each lecture. Students are not obliged to undertake the intermediate assessments during the semester. They should respect the code of conduct during lectures and exams and in communication with the academic staff. 
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