SYLLABUS FOR THE COURSE: BEHAVIOURAL ECONOMICS – MASTER LEVEL
	Data

	Acdemic unit : 
	Faculty of Economics 

	Subject Title:
	Bahavioural Economics  

	Level:
	Master 

	Subject status:
	Obligatory 

	Study year:
	Year 1, Semester 2

	Nuber of hours per week:
	3 + 0

	ECTS:
	6

	Time / location:
	

	Lecturer:
	Adriatik Hoxha

	Contact details: 
	adriatik.hoxha@uni-pr.edu

	

	Description of the course:
	This course is structured to improve your analytical and decision-making skills and help you bring the principles of behavioral economics to your organization’s most pressing challenges.

	Aims:
	The aim of subject is to find ways to help executives understand how and why poor decisions are being made across the organization. Then we provide innovative tools and frameworks that they can immediately use to achieve better outcomes for themselves and their organizations.

	Outcomes:
	On completion of this programme the successful student will have knowledge and understanding of: 1. equilibrium predictions in strategic situations; 2. individual’s behaviour and decision-making process in both the labour and financial markets; 3. locating, handling, presenting, analysing and interpreting data; 4. modelling economic relationships using regression analysis.

	Activity
	       Hours 
	           Week   
	                Total 

	Lectures
	3
	15
	45

	Seminars
(theoretical
and practical)
	0
	0
	0

	Case studies
	
	
	

	Direct contact with tutor
	1
	4
	4

	Field research
	
	
	

	Colloquiums
	3
	2
	6

	Homework
	
	
	

	Individual study (at library or at home)
	5
	15
	75

	Final preparation for the exam
	
	
	

	Evaluation
	
	
	

	Projects, presentation etc.
	4
	5
	20

	Total 


	
	
	150

	Metodology:  
	· Interactive lectures

· Debates on working groups

· Case studies

	Literature

	Basic Literature:  
	Michelle Baddeley: Behavioural Economics: A Very Short Introduction - Very Short Introductions. Oxford University Press.



	Week 
	Lectures

	I
	· Introduction of the Syllabus  


	II
	· Failures of the "Rational Man" Paradigm 


	III
	·  Preferences: Altruism, Fairness, Reciprocity,


	IV
	·  Intrinsic Motivation versus Extrinsic Incentives 

	V
	· Reference Dependence, Loss Aversion 


	VI
	· Frames, Rational choice 


	VII
	                                           Review 

	VIII
	· Time Inconsistency, Self-Control

	IX
	·  Overconfidence, Optimism 

	X
	· Identity  

	XI
	· Bounded Rationality 

	XII
	· Conceptual Controversy 

	XIII
	· Personal Motivation

	XIV
	· Presentation  

	XV
	                 Review 
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